
This year, World Egg Day was
filled with eggciting news and
events! Along with activities for
the Good Egg Project, including
Howard Helmer’s segment on 
“Mr. Food,” AEB announced that
Jeffrey Saad, season 5 runner up
on “The Next Food Network
Star,” has teamed up with
beloved Omelet King Howard
Helmer as a spokesperson
for the incredible edible egg.

If you watched the 2009
season of “The Next Food
Network Star,” you know that
Jeffrey Saad’s cooking-
without-borders style
combines flavorful and
unexpected ingredients into
simple, delicious dishes in no
time. Jeffrey’s easygoing
personality and easy-to-follow
cooking style reflect the
attitude of many of today’s
home cooks, who want to
provide diverse, tasty and
nutritious meals to their
families and demand a no-
fuss approach, simple recipes
and affordable and easily
available ingredients. 

“If any one food can be said
to play a major role in virtually
every cuisine around the world,
it's the egg," says Jeffrey, who
trained formally at the Culinary
Institute of America in Hyde Park,
NY. “Eggs are an ideal fit with
today's contemporary and casual
style of cooking, not to mention
affordable and nutritious, so I'm
especially excited to join

America's egg farmers
to talk about how
people can benefit
from enjoying them.”

Along with Howard,
Jeffrey will bring that
same cooking-without-

borders approach to spread the
good news about eggs, where his
passion for eggs shines in
cooking demonstrations,
interviews and other events
across the country. Stay tuned as
this dynamic duo takes the
versatility and deliciousness of
eggs to a whole new level! 

Also in celebration of World
Egg Day, Clint Hickman
appeared on the CBS “Early
Show” plaza to talk with anchors

Harry and
Maggie about
the Good Egg
Project.
During the
interview,
audience
members in
the plaza
waved Good

Egg Project t-shirts and silly putty
eggs while Clint encouraged
people to visit
Goodeggproject.org and pledge
to get a coupon for a free dozen
eggs. Clint also mentioned that
egg farmers donate more than 
12 million eggs annually. He did
an eggstraordinary job on behalf
of the egg industry. To continue
with the World Egg Day theme,
the “Early Show” had Alton
Brown demonstrate how to
perfectly fry and scramble eggs. 

October 2009  Editor: Ashley G. Richardson

• Choline Science Summit   
highlights its namesake

• Chef Ambassadors and the
Good Egg Project

• ENC reaches health 
professionals

• Partnership for Food Safety 
Education’s new website

• Billboards for state groups 
available

• Incredible People 
are back this fall

World Egg Day & Jeffrey Saad



The “Winning the Morning Daypart” Webinar will be presented on November 10,
2009, at 2:00 p.m., CT. Sponsored by AEB and QSR magazine, the one-hour panel
discussion will include information on how the breakfast daypart can increase
profitability for quick-service restaurants (QSR). Breakfast has been and continues to
be the “shining star,” driving traffic and profits as more consumers eat breakfast away
from home. 

The panel includes: Steve Solomon, panel moderator and AEB’s National Account advisor; Stan
Frankenthaler, executive chef and director of culinary development for Dunkin’ Donuts; and Warren
Solocheck, vice president, client development for The NPD Group, Foodservice. Based upon past
programs of this type, 300-400 restaurant operators are expected to participate in this program and the
information presented will also be archived for future reference. 

For further information or to register for the Webinar, click on the banner on Aeb.org.

ENC supported the first-ever Choline Science
Summit. In conjunction with the Choline Coalition, of
which the ENC is a founding member, the Choline
Science Summit was held on September 10, 2009, in
Washington D.C., to elevate the awareness of the
overlooked, yet potentially serious health
consequences of Americans’ inadequate intake of
choline. A group of prominent nutrition scientists and
educators gathered at the U.S. Department of
Agriculture’s Waugh Auditorium to learn about the
latest science on choline and discuss practical
solutions that can help increase
Americans’ consumption of this
essential nutrient.

Choline can be found in a
wide variety of foods;
however, most foods contain
only small amounts. Liver,
eggs and wheat germ are
among the most
concentrated sources. In
fact, one egg supplies 
115-125 mg of choline,
about one-third to one-half
of the daily recommendation.
Increased consumption of
choline-rich foods, like eggs, is
essential because current intake
levels are well below current
recommendations.

Following presentations from the top-tier choline
researchers in the United States and Canada,
representatives from leading health professional
organizations, including the American Dietetic
Association, American Academy of Pediatrics,
American Society for Nutrition and National WIC
Association, participated in a panel discussion on
choline education needs. 

Summit
participants
agreed on the
following:
Choline is an
essential
nutrient with a
critical role in
human health
and development. 
Intake levels are well below current recommendations

and evidence suggests that as much as 
50 percent of the population may have

genetic variations that increase
choline needs. Greater attention

to consuming choline is
warranted, yet current dietary
guidance on cholesterol
intake, which calls for
limited consumption of
choline-rich eggs and
meats, presents a
challenge. 

Moving forward, a need
exists to increase awareness

of the public health
consequences of suboptimal

choline intakes by providing more
nutrition education and guidance to

increase consumption of choline-rich foods, like
eggs. 

Post-summit outreach is underway to keep the
momentum moving, including the publication of a
choline white paper titled, “Choline: An Essential
Nutrient for Public Health,” which was written by
Steven Zeisel, MD, Ph.D. and Kerry-Ann da Costa,
Ph.D., and will appear as a lead article in the
November issue of Nutrition Reviews. 

Choline Science Summit highlights its namesake
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ENC distributed a
targeted mailing to
healthcare professionals
to promote a study
evaluating the positive
economic impact of the
health benefits of eating
eggs that was published
in the Journal of Cost
Effectiveness and
Resource Allocation.
This research concluded
that consuming one egg
per day could result in
an average U.S. public
health care savings of
$2.82 billion annually
through medical savings
related to costs
associated with neural
tube birth defects, 
age-related macular
degeneration and
sarcopenia, the term for
age-related muscle loss. 

The mailing included a number of educational components such
as an introductory letter from ENC, a full-text reprint of the study,
two nutrition fact sheets and a copy of the high-quality protein cost
comparison chart. More than 5,800 healthcare professionals
received the mailing.

ENC promotes eggs to healthcare prosChef Ambassadors
and the Good Egg
AEB’s eggscellent Chef

Ambassadors from across the country
will be participating in the Good Egg
Project. Check Stuffers feature
information about the Good Egg
Project and will be distributed at Chef
Ambassador’s restaurants in markets

from Washington D.C. to Denver. The
eggscellent Chef Ambassadors will
also be conducting egg promotions at
their restaurants. For every order of
featured egg dishes, America’s egg
farmers will donate an egg to Feeding
America. 

Participants include: Courtney
Parks from Open City in Washington
D.C.; Michael Henry Moorman from 
m. Henry in Chicago; Jennifer Jasinski
from Bistro Vendome and Rioja in
Denver; J.J. Kingery from both
locations of Wild Eggs in Louisville;
and Heather Terhune from Atwood
Café in Chicago. 

Since its launch on last month,
nearly 13 million people have read,
heard or seen the news about the
Good Egg Project and more than 
43,083 people have taken the
pledge to “Eat good. Do Good
Everyday.” 

Clint Hickman helped spread
the word about the Good Egg
Project in an interview on “FOX
National News.” Hickman teamed
up with Sesame Street star

Cookie Monster to explain the importance of knowing where eggs come from
and encouraged people to visit Goodeggproject.org to pledge to “Eat Good. Do
Good Everyday.” Cookie, a fan of eggs, delighted the crew by eating a bowl full of
eggs in his classic Cookie Monster style. 

The Good Egg Project also continues to gain traction with mom bloggers and
social networks, including Facebook and Twitter. More Good Egg Project initiatives
are scheduled this year. As the momentum of the Good Egg Project continues,
AEB may be reaching out to egg farmers to gauge their interest in participating in
upcoming activities such as community breakfasts and video shoots that illustrate
the process of egg farming.

The Good Egg Project in the media
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Pub lica tion Issue
Scholastic Parent + Child  October
Parenting October
Family Fun October
Parents October
Weight Watchers September/October 

Site Flight
Burst Media 10/1 - 10/31
Ask.com 10/1 - 10/31
Google 10/1 - 10/31
Yahoo! Inc. 10/1 - 10/31
Vibrant Media 10/1 - 10/31
MSN Search 10/1 - 10/31
Scholastic 10/1 - 10/31
Yahoo! Search Marketing 10/1 - 10/31
Weight Watchers 10/1 - 10/31
Wild Tangent 10/1 - 10/15
B3 10/1 - 10/31
Gigya 10/1 - 10/31

October        November       December

28  5 12  19  26 2  9  16  23  30  7  14  21

Netw or k TV Pr ogr am Da tes Time
NBC Today Show 10/19, 10/20, 10/21, 10/22, 11/3, 11/4, 11/5, 7AM-9AM 

11/6, 11/16, 11/17, 11/19, 11/20
ABC Good Morning America 10/7, 10/9, 10/10, 10/11, 10/19, 10/23, 10/24, 10/25   7AM-9AM

America this Morning 10/7, 10/8, 10/9, 10/19, 10/21, 10/23 6AM-6:30AM
The View 10/6, 10/7, 10/23 11AM-12PM

CBS The Early Show I 10/7, 10/8, 10/19, 10/23 7AM-7:30AM
The Early Show II 10/5, 10/6, 10/7, 10/8, 10/20, 10/21, 10/22 7:30AM-9AM
Saturday Early Show 10/10, 10/24 730AM-9AM

Syndica tion TV Week of
Dr. Oz 10/5 See Local Listings 
Tyra Banks 10/5 for Times 
Disney Movies 10/19
Rachael Ray 10/5, 10/19
The Doctors 10/5
Martha 10/19
ITN 10/5, 10/19
Are You Smarter than a 5th Grader 10/5, 10/19

Ca ble TV            Week of Time
Animal Planet 10/5, 10/19 Early Morning, Daytime, including "Animal Zone" and "On the Wild Side"
Discovery Health 10/5, 10/19 Early Morning, Daytime, including "All About Babies", “Babies: Special Delivery,   

and "Adoption Stories"
Entertainment 10/5, 10/19 Early Morning (7AM-12PM)
FOX News 10/5, 10/19 Morning (5AM-12PM)
Great American Country 10/5, 10/19 Morning (6AM-8AM), Daytime (8AM-4PM)
HGTV 10/5, 10/19 Morning (7AM-9AM), Daytime (9AM-3PM)
Lifetime Movie Network 10/5, 10/19 Lifetime Movies (6AM-4PM), Lifetime Movies Weekend (6AM-6PM)
Hallmark Channel 10/5, 10/19 Hallmark Day (8AM-2PM), Hallmark Saturday Morning (6AM-12PM), 

Sunday Morning (8AM-12PM)
Hallmark Movie Channel 10/5, 10/19 Hallmark Movie Channel Daytime (8AM-12PM)
Oxygen 10/5, 10/19 Daytime (8AM-12PM)
Soapnet 10/5, 10/19 Early Morning (6AM-9AM), Daytime (9AM-3PM)
Style 10/5, 10/19 Morning (6AM-12PM)
Food Network 10/5, 10/19 Daytime (9:30AM-3PM), including "Barefoot Contessa" and 

Weekend (7AM-8PM) including "In the Kitchen 3"
TNT 10/5, 10/19 Primetime in the Daytime (6AM-4PM)
Weather Channel 10/5, 10/19 Early Morning, includes "First Outlook", "Weekend View", "Day Planner", and 

"Your Weather Today"

Fourth Quarter 2009 Media Schedule

AEB Advertising UpdateOctober 2009 TV 

October 2009 Print
Rac hael R ay Incr edib le P eople Inte gra tion TB A: *Rachael Ray Incredible
People Integration dates: He is a former bodybuilder who loves to ride his
motorcycle everyday and is currently a popular personal trainer at a Palm
Desert Gold’s Gym…AND he is 90 years old! Moe Carlson is definitely
somewhat of a living legend and a true inspiration to his family, friends
and clients. He credits his longevity and energy to eating well and staying
active. Specifically, he knows that eggs are an excellent food and often
incorporates them into his meals–like his wife’s amazing frittata dinner! 

October 2009 Online
Site                F light
About.com 10/1 - 10/31
Yahoo! Inc. 10/1 - 10/31
QuadrantOne 10/1 - 10/31

October 2009 Good Egg Online



New out-of-home/billboard creative supporting the Good Egg
Project is now available for local and state use. The creative
complements the online ads, radio spots and website that were

previously developed
to promote the Good
Egg Project. 

A simple, but
powerful tagline aims
to educate the
consumer as to the
importance of the
American egg
farmer’s role within

the food industry and their charitable nature toward those in need.
The Good Egg Project logo and website URL are on proud display,
directing consumers to the website for further information. 

Out-of-home is available in the following three sizes: 30-sheet,
14 x 48 and 20 x 60.

In celebration of World Egg
Day, Clint Hickman appeared on
the CBS “Early Show” plaza to talk
with anchors
Harry and
Maggie about
the Good Egg
Project. This
segment was
such a success
that consumers
downloaded all
20,000 buy one,
get one free
coupons for eggs in 5 hours on
World Egg Day. AEB continues to
promote and pledge and to drive
consumers to Goodeggproject.org.

Incredible People are back this fall

New egg product print ads

Billboards for state groups available BOGO offer gone

The next generation of egg product print ads will emphasize
specific egg product functions within food development in the same
upscale tone of the previous ad campaign. Six new ads will focus 
on coagulation, texture/structure, emulsification, aeration,
crystallization and although not a function–protein. The overall plan
introduces a new ad every two months throughout 2010. Once all six
have been introduced, the ads will be placed to match the appropriate
editorial of the magazine. Look for AEB’s new ads in Food Product
Design, Prepared Foods and Food Technology. 

In partnership with other
organizations, AEB is thrilled to
support the Partnership for Food
Safety Education and its efforts to
educate consumers about food
safety this holiday season. The
Partnership has created a beautiful

new website for consumers, food
retailers and health educators at
HolidayFoodSafety.org. Consumers
had this to say about the Holiday
Food Safety Success Kit idea: “This
is great and really helps busy
families–makes it easier for me!” and
another said, “Food safety is so
important, and people don't know
enough about it.”

Food safety
Rachael Ray and Incredible People are back for the fall season

following the fantastic “Rachael Ray” season premiere last month. The
first fall integration was a great success and featured budding young

scientist and egg enthusiast Nicole
Hemphill. For her school science fair,
she combined her two interests to
determine which ingredients help make
the fluffiest eggs. The winner was
cream.

For the cooking segment that
followed, Rachael whipped up a batch

of egg foo young, arguably the tastiest looking dish yet to be cooked
during AEB’s integrations. Rachael raved about the dish, calling it,
“delicious, incredible, affordable and convenient.” She even stressed
that egg foo young offered a great boost in protein. View the recipe at
Rachaelrayshow.com/food/recipes/egg-foo-young/.

AEB’s next integration will feature a 90-year-old former bodybuilder
Moe Carlson who works as a personal trainer. Moe knows as a trainer
that it is important to incorporate eggs into his meals, and his wife
even makes an amazing frittata dinner!   



Eggs in the national spotlight
The September/October issue of

Everyday Food asks readers to “crack the
code on this healthy, affordable breakfast
staple” in its “Eat Smart” story on eggs. In
addition to listing the vitamins that make
up of this “nutritional powerhouse,” the
article touts the whole egg as an excellent
source of
protein that
gives
sustained
energy and
preserves
muscle
strength. 

The
October issue
of Parents
magazine
highlights the
choline content
found in eggs
in an article
about the
importance of
breakfast. 

The October issue of Muscle &
Fitness debunks the egg cholesterol
and fat myth by touting the
importance of nutrients found in the

egg yolk, highlighting vitamins A, D
and choline in particular.

The October 12 issue of Woman’s
World lists eggs as number one on a
list of slimming superfoods in, “Fit into
Your Skinny Jeans.” The article
encourages readers to eat eggs to

“obliterate hunger” and cites Dr. Dhurandhar’s popular
egg-versus-bagel study. In addition, Egg Ambassador
Neva Cochran incorporated eggs into the “superfood”
sample menu that accompanied the story.

AEB Chairman Jacques Klempf and Cookie Monster appeared with a
short caption about the Good Egg Project on the Reuters’ sign in Times
Square and the Clear Channel sign in Las Vegas. Combined, more than
600,000 people saw the picture. 

Enclosures
• IEC Reccap       • Fall Nutrition Close-Up


